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Education

Ph. D. National Cheng Kung University. Department of Business Administration, 2004
MS. National Cheng Kung University. Department of Business Administration, 1991

Area of Specialty

Leisure and Recreation Management
Human Resource Management
Marketing

Academic Experience

Adjunct Associate Professor, Southern Taiwan University of Science and Technology,
2021~present

Adjunct Associate Professor, Chang Jung Christian University, 2019

Associate Professor, Chia Nan University of Pharmacy & Science, 2008-2019
Associate Professor, Department Head, Far East University, 1997-2008

Lecture, Tatung Institute of Technology 1991-1994
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Lun-Chung Tzeng (2019). Among the Relationships of Customer Value, Use Intention and
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Cheng-Nan Chen, Lun-Chung Tzeng, Wen-Horeng Hung (2003). A Survey on the Effect of the
Attitude of Consumers on Corporate Sponsoring Effectiveness during the 21st Asian Baseball
Championship in 2001. Fu Jen Management Review,10(1), 23-50.

Cheng-Nan Chen, Lun-Chung Tzeng (1997). Hospital Inpatients Service Quality Research.
Management Review, 16(2), 97-110. (TSSCI List)

1/2



Conference Papers

1.

Tzeng, Lun-Chung (2004) The Influence of New product Characteristics ~ Competitive Strategy
and Development Process to New product Performance : The Moderate of Environment Factor.
1st Conference of Service Management & Innovation, Pp1-29

Tzeng, Lun-Chung (2003) A Research Framework of Corporate Sponsoring Effectiveness The
ACME 2003 international conference Pp644-649

Tzeng, Lun-Chung (2001) A Study of Companies’ Motive and Evaluation Criterion Towards the
Selection of Science Park in Taiwan The Seventh Asia Pacific Management Conference— The
Great Asia in 21st Century pp.1-13

Professional Certifications

1.

NoubkwnN

Product Marketing Analyst (PMA)

Level 1 International Marketing

Customer Service (City & Guilds)

Mobile Electronic Business Management
Mobile Electronic Business Planning

Retail Operations Analyst

Investigation and Research Method Analyst

Professional Experience
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